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e Highlight the brief - parts of the brief will be key, for

There are 2 sections A & B :
Section A are general questions about iMedia theory or _cinéma
Section B is based on a brief.

| personally would start with section B as this Is
worth more marks.

e Plan your essay answer — do not rush into it
e Ask for extra paper - | think you will need it

e You will be given an ‘AVERAGE storyboard, mood

| STRONGLY RECOMMEND YOU BRING THE : e . . .
FOLLOWING: board,_ mind map and/ or visualisation diagram







eliC) RN Map

Usually used for logos, detailed web pages, poster Planning_a range of ideas to see what the product
design will include - ALL products

TP

&
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Colour

Font style/ size/ colour
Media (image/ video/ audio)
Interactive media features
Navigation/ hyperlinks

e Nodes (Main ine from the centre)
e Connectors (smaller lines from a main category)
e Colour/ images

Where you get your marks:
o Detall
e Making sure you have several
nodes and lots of sub nodes

Where you get your marks:
J Fitness for purpose and
o Justification of inclusion

gjjciocuimicnts



UiSualisation dlagr
it
ToElnde?

e Colour /

e Font style/ size/

\G Q | : cli/cl)lc()jur //
(82 baces 5 @ . | edia |mage /

Horesp — bwg& video/ audlo
LVisued represended

e Fitness for purpose

and
* Justification of /

Inclusion

C7omlore paoikquonnel.

gjjciocuimicnts



2IANNINGIHOCUMICHES



Stortjhyoatl

Used in TV, movie or_animation_ planning

Scene numbers

Scene timings

Camera angle/ movement
Context of each scene

Audio (music/ SFX/ voice over)
Transitions

Location

Lighting

Where you get your marks:
Include all of above



, . &u&m} usind) Cobber we
Scene numbers / ‘ ' Mtdm Mediuum ghot- ene (el

Scene timings /

AN - Hpuma ded fOG- D+ YO APRS
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Context of each scen / L ATm Qwr FQgﬁgiﬂ p yol
Audio (music/ SFX/ voice over) ‘ 0 f)

Transitions
Location /

Lighting
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SEHPE

For not only actors, but also directors, stage designers

Wihatitolincluelc:

e Slug lines - Interior/ Exterior, location, time of day (day/ noon/ night)
e Brief overview of scene
e Who is speaking (central name In capital Ietters)
e Facial expressions
e Stage movements Where you get your marks:
o By having the above
e Setting the script out correctly
SC\ P
-




INT DAY: DON'S LIVING ROOM (1955)

Inside the Corleone house. Big boxes have been packed;
furniture prepared for shipping.

CONNIE
Michael!

She hurries into the living room, where she comes upon
MICHAEL and KAY.

KAY
(comforting)
Connie...

But CONNIE avoids her, and moves directly to MICHAEL. NERI
is watchful.

CONNIE
You lousy bastard; you killed my
husband...




Wigekiizame

2D drawing which focuses on the usage of space

Whatitolincludle:

e | ayout
e Text - represented with lines
e Media - represented as a box with an X In it
e Any interactive features ‘
/7
———————
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Wigckiizame

ADOUT  LDNTRCH i b TrucTs  ABMWT  DNTICE

Docslitlincludler;

e | ayout , —
e Text - represented with lines = hewrn

e Media - represented as a box with an X In it - —— | S
* Any interactive features ] e es

==
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Gives the designers and idea of the overall look and feel of
Whatitolinclutdlec:

e |mages to do with the product /

e Colours

e Font styles
e Materials which could be used on set/

Where you get your marks:
. By having the above

.. |




m % | Used by we designers to look at the routes you can

MAIN SECTION ' MAIN SECTION MAIN SECTION ta ke b etwe e n p_a g e_s
| I |

SUBSECTION SUBSECTION SUBSECTION

= SUBSECTION

Setdbesiei —————

Used by designers to show what a ‘'location’ looks like.
Help_directors,_camera_crew, actors/ actresses

HNhatitohncludlc: P s

e Furniture 1
* Props -
e Location of each prop/ furniture
e Appearance

iannincldocumecnts




Action | Action | Done

111111

Potential People at risk and Actions already in place
aaaaaaa how?
alling fro oth minor and * Hop ups inspected prior to use, fit for purpose er to conduct tool
height (hop major injuries can with a maximum working height of 500mm talk on working at
ups ocecur if a worker heights prior to work
falls from a hop up * Ensure hop up legs are securely locked in commencing
place prior to use
* Ensure the ground base for the hop ups is firm
and level
* Avoid over reaching when working and storin
tools or materials on hop up
» Painted hop ups are not to be used

Myes
WNIatitonnclude:

Potential hazard
Who is at risk
What is the risk

How to prevent the risk
Date (optional
Steps prevention completed

Start and end

Decision - a
yes or no

} Process/ task

>

inks each part of the flow diagram
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Riskiasscssmicnt

Watitolinncliele:

Potential hazard

Who Is at risk

What i1s the risk

How to prevent the risk
Date

Steps prevention completed

Risk Assessment

The potential dangers involvedin undertakingthis project have been listed belowin a table format.

I

Slipping overdue ta
the grass orwet mud

Tripping aver tree roots
and branches

Lack of commitment
and suppaort from

Who could be
harmed?

Most of the actors
participating in the film
andthe person filming

Most of the actors
participating in the film
andthe person filming

The director and other
actors participating in the

HighImpact

High Impact because if there is
goingto be running includedin
to the frailer, especiallyin a
wooded area, there could be
quite a lot of tree branches and
large roots on the ground
which can cause peopleto trip
aver, resulting in injury.

High Impact because if the
actors decide not to co-operate

Risk management

To make sure this doesn't
happen | would have to et
my actors know that they
shouldwear appropriate
and comfortable footwear
e.g. trainers or ballet pumps
with a grippy sole so that
they don'tslip over. | would
also have to consider the
weatherwhen filming and
make surethat it fits to my
genre whilst alsothinking of
the health of each actar.
E.g. beingwinter the risk of
getting a cold will be high.
To manage this risk
successfully | would need to
find a clearer area and
control where my actors will
be going.

Back-up plan

[fthe organised day of
shooting is in bad
weather| willneed to
changethe date and
organise anothertime
where everyone will be
ableto makeit. Have
warm clothing available
off set so that ifit is too
coldthe actor can slip on
something quickly after a
shot.

My back up plan for this
would be to find more




CalliSheeit

A document which calls a cast to a shoot

Whatitolinclsde:

Location

Date

Scene(s) to be shot
Crew members
Staff involved
Timings

Contact detalls

Production Office (U.K)
B22 Limited
Pinewood Studios, Pinewood Road,
Iver Heath, SLO ONH,
United Kingdom
Tel: +44 (0) 1753 656 086
Fax: +44 (0) 1753 656 957

CALL SHEET #6
DIRECTOR Marc Forster

PRODUCERS | Michael Wilson, Barbara Broccoli

WRITERS Neal Purvis & Robert Wade
and Paul Haggis
EXECUTIVE
PRODUCERS | Anthony Waye, Callum McDougall

UNIT BASE: BACKLOT BEHIND 'S’ STAGE

B22

TUESDAY 15" JANUARY 2008
UNIT CALL: 07:30 ~on ser

CREW BREAKFAST: FROM 06:30
RUNNING LUNCH AVAILABLE: 12:00- 14:00
*CONTINUOUS WORK PERIOD**

Production Supervisor. (+44 7850 772 332)

— Production Manager: i (+44 7850 739 244)
S' STAGE Production Co-ordinator: {+44 7768 016 356)
Production Co-ordinator (UK): | Paige Chaytor (+44 TTGT 345 781)

1" A.D: | Michael Lerman (+44 7917 401 007)

WEATHER:
VACCINATIONS AT ‘ON SET
PLEASE MAKE YOUR APP

X

2™ A.D: Toby Hefferman (+44 T958 566 815)

2™ A.D: | Ben Dixon (+44 TB7E 441 007)

Supervising Location Manager. | David Pinnington (+44 TB31 258 704)

Location Manager. | Nick Fulton (+44 7B50 785 045)

Assislant Location Manager: | David Seaton (+44 7973 725 873)
Mana : | Phil Alichin

MEDICAL'’ IN ‘D’ BLOCK TODAY 08:00 - 20:00.
OINTMENT WITH THE PRODUCTION OFFICE
Y A

All CREW TO SIGN CONFIDENTIA FORM: P

UTH Y
SET/ SYNOPSIS

INT- ANDEAN GRAND HOTEL — HONEYMOON SUITE — BOLIVIA

Bond seduces Fields

INT- ANDEAN GRAND HOTEL — HONEYMOON SUITE - BOLIVIA

Mathis e Baond alt.iliun Fields feels terrible

DANIEL CRAIG JAMES BOND Trailer

GIANCARLO MATHIS Traller
GIANNINI

AFTER AFTER
il e S

06:30 AFTER
LINE UP

st kN b vl Bl it o
i Bl Bl il -

DANIEL DA SILVA

AGENT OUTSIDE 3 WAY
Rkl S el
SIMON YUSEF IWAY

KASSIANIDES

FITTING ETIN RAVEL eic,
il A b Ml e B |~ Sl
cT THA

0 ) R (S0 [ Gl o D il
sl e R OGN P i) B | i
e [N R | ] e —

sl RN s 00 T . 0 O O 0 P 0 .o AN
DANTE CONCHA REPRESENTATIVE OF IW, ;
INDIGENOUS PEOPLE P
| WUPHAR | COS | weaovy |

AY
| D'rm |

Fittings from 10:00
Fittings from 18;00
Fittings from 10-00

_-_IEEE-
| ForFlelds(#8) | 07:00 | AS REQ. (COSTUME GHE
REQUIREMENTS
Per Roberto Schaefer: to include standard camera Kil & Steadicam,
Par David Appleby (07973 141 360): Shider
Per Gary Powell (07831 803 273):
Per Eddie Knight (07889 691 848) Best Boy Stewart Manteith (07931 752 896); Blue screen
Per Chris Munro (07856 548 717):




Wihatitolinclutlc:

Tasks

Activities

Duration

How long each activity took I
Contingency/ catch up time F

Start and end date (think of class example from
exam walk through

la

Acjjclocumicints



BRistaig

Resecarch matcie hy) o it -
ﬂ,w Looking online at existing products, e.g. websites

Reading books

Oone hy anyone e'se Watching TV adverts or programmes
- = = Watching films
Looking on social media pages
Listening to podcasts
Looking at newspaper articles

Surveys (Online or paper)

Questionnaires (Online or paper)

Interviews

Focus group (collection of people from a targeted
demographic)

Observations - watching people reactions to a

Research someone
has already) carrvied
ot

traller for example

SEEEMCE R




| WRITTEN CODES
SYWBOLIC CoDES

. | OBIECTS

@ -';,.* | HEADLINES

. A [BEETE

ifﬁﬂ' MOVEMENTS | L i1

SETTING - il | trackpen, mom. | R
* | SHOTSIZES | TITLES

COLOUR % @ thmein b .‘ﬂ
I 3 =

| f LIGHTING |
costume || | Skt |
“ CAMERA ANGLES | Pram.
: i" eye-ieved, high & low | AN -

.‘E{DTLW'JHGE .
[SEREN'SCENERIEVERYTHING
0013 o3 (10 SCLET=) e

CONNOMATIONSHDEEERERIMENANING
DENOMHATIONSEICIHERALT MEANINﬁ

MedinalCodle's




Client -'whoyou'are workingj for

1 1. C&D@@G{?@m &IE@ to -face)
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Virtualim
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Segment  targetia specificlaudience type
smmissioncel-/Alrecuestihas’k D youlto
[@@@G@ nodluce aprodguct




*ADMHIONALY
Billboard ' Newspaper

Your Ad Here

>
sl
, IS
DIGITACI(ONEIREY
ONESCREEN)

MEDIA




Psychographics

Occupation and

‘education level Gender
Personality
Demographic
Religion and g p | ' come level Values
ethnicity

Attitudes

raphi Interest
Family structure Gle;{:garﬁg:m . Eresis
Lifestyles




Data Protection Act - companies must
— make sure data coliected is:

Secure Up-to-date Only kept for as long as heeded
Accurate Relevant Collected with permission

Not passed on without permission

CopynightEithclpiotcctionfof;
(pii?g literature
inadcimankeitirc e &
REandjicsjoaicicntityy JUSTDOIL
CrcatiucIComimonsy has
cwen o) Tha itsjusc
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Eawsl(Iceisiation)




Health & Safety Act

All companies must make sure they
Hf'wh o tsj';?,gf Kkeep their workers safe and the work
e place is not dangerous

Anyone entering these premises
must comply with regulations
covered by the above act.

Deit: s amacincfsoniconcisircputationjwithifalsc
StatcmChnts

Slancdier- damagjing Libel- damagjing
somecone’s someone’s
reputation with reputation with

false statements false statements
VERBALLY WRITTEN




AducrtisingiStandandsifutionits)

IF unhappy with content (TV or radio),
then complaints ¢go to OFCOM

EnitishiBoartlo HEIITWCInSSEICation

organisation responsible for issues
certificate ratings for FILMS
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ohilc

Physical Media - Traditional ways of
storing meedia

Distribhutionimcthhosls

McHiors
e
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MEANS:
passionate
active
EXCITING
bold energy
youthful
physical
leader wilpow
confidence

ambition
POWER

BRANDS:

MEANS:
lOVE calm
respect
WARMTH
longterm
feminine

I CIEII'E

sensitive
NURTURE

pnls_.'sih_-i_li.ties
BRANDS:
BEE
Bkt
COSMOPOLITAN

VICTORIA'S
SECRET

MEANS:

DEEP

creativity
unconventfional
original
stimulation
individual
compassion

[ T g 9 i
NSHeEL)

respeciable
fantasy
BRANDS:

YaHoO!

e
=l lwank_

]
R

Zoopla.co.uk

Your advaniage in propery

MEANS:
frustorder

LOYALTY
sincere
authority

communication
confidence
PEACE "o,

control

responsible

SUCCeSsSSsS
C A[M maseuline

BRANDS:

o
f

Rccboh
ﬂ"‘*f

British Gas

Impontanceloficolouls

MEANS:

growth

generous

Clarity

safety
BRANDS:

.‘.P“ q,: bp
el

iC Q.

MEANS:
spirit

CONTENT

conftrol
rescue

modern gO{]lS

OPEN

ambition
BRANDS:

g
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loc:rbf\f-.j @

MEANS:

BRANDS:

Overw helmed

Bored

Emotion Wheel

Scared

suoljowsy
3|qp}i0pWwoduUN

Comfortable

Emotions




