


MY ADVICE 

I personally would start with section B as this is
worth more marks.

There are 2 sections A & B
Section A are general questions about iMedia theory
Section B is based on a brief.

I STRONGLY RECOMMEND YOU BRING THE
FOLLOWING:

PENS

RUBBER

RULERPENCIL

HIGHLIGHTERSHIGHLIGHTERS

Highlight the brief - parts of the brief will be key, for
example, possible target audience, company name,
your role, the theme of the company, i.e sports,
or cinema
Plan your essay answer - do not rush into it
Ask for extra paper - I think you will need it 
You will be given an ‘AVERAGE’ storyboard, mood
board, mind map and/ or visualisation diagram



Production catagories

Script writing
Creating mood board,
mind maps,
storyboards, wireframe  
& visualisation
diagrams
Casting
Risk Assessment
Location Recce
Budgeting

Filming
Creating Website
Directing staff
Graphic creation
Making an animation
Photoshoot
Writing an article
Creating the house
style

Editing videos
Exporting video
Voice overs for
adverts
Uploading website
Exporting as
correct file type

PLANING CREATE RELEASE



Visualisation diagram
Usually used for logos, detailed web pages, poster

design

What to include:
Colour
Font style/ size/ colour
Media (image/ video/ audio)
Interactive media features
Navigation/ hyperlinks

Where you get your marks:
Fitness for purpose and
Justification of inclusion

Mind Map
Planning a range of ideas to see what the product

will include - ALL products

What to include:
Nodes (Main line from the centre)
Connectors (smaller lines from a main category)
Colour/ images

Where you get your marks:
Detail

Making sure you have several
nodes and lots of sub nodes

Planning documents



Visualisation diagram

Planning documents

Does it
include?
Colour
Font style/ size/
colour
Media (image/
video/ audio)

Fitness for purpose
and
Justification of
inclusion



Mind Map

Planning documents

Does it
include?

Nodes (Main line from the
centre)
Connectors (smaller lines
from a main category)
Colour/ images

Where you get your marks:
Detail

Making sure you have
several nodes and lots of
connectors



What to include:

Storyboard

Scene numbers
Scene timings
Camera angle/ movement
Context of each scene
Audio (music/ SFX/ voice over)
Transitions
Location
Lighting

Where you get your marks:
Include all of above

Used in TV, movie or animation planning

Planning documents



Storyboard

Planning documents

Does it include? 
Scene numbers
Scene timings
Camera angle/ movement
Context of each scene
Audio (music/ SFX/ voice over)
Transitions
Location
Lighting



Script
For not only actors, but also directors, stage designers

What to include:
Slug lines - Interior/ Exterior, location, time of day  (day/noon/ night)
Brief overview of scene
Who is speaking (central name in capital letters)
Facial expressions
Stage movements Where you get your marks:

By having the above 
Setting the script out correctly

Planning documents



Script
For not only actors, but also directors, stage designers

Planning documents

Does it include?
Slug lines - Interior/ Exterior, location, time of
day  (day/noon/ night)
Brief overview of scene
Who is speaking (central name in capital letters)
Facial expressions
Stage movements



Wire frame
2D drawing which focuses on the usage of space

What to include:
Layout
Text - represented with lines
Media - represented as a box with an X in it
Any interactive features

Planning documents



Wire frame

Planning documents

Does it include?
Layout
Text - represented with lines
Media - represented as a box with an X in it
Any interactive features



Mood board Gives the designers and idea of the overall look and feel of
a product

What to include:
Images to do with the product
Colours
Font styles
Materials which could be used on set

Where you get your marks:
By having the above 

Planning documents



Site structure
Used by we designers to look at the routes you can

take between pages

Planning documents

What to include:
All pages
lines which represent the route you can take

Set Design
Used by designers to show what a 'location' looks like. 

Help directors, camera crew, actors/ actresses

What to include:
Furniture
Props
Location of each prop/ furniture
Appearance



What to include:

Risk assessment
A document which looks at all possible risks to

staff invovled in creating the product

Potential hazard
Who is at risk
What is the risk
How to prevent the risk
Date (optional
Steps prevention completed

Flow Chart
Planning a range of ideas to see what the product

will include - ALL products

What to include:

Planning documents

Start and end

Decision - a
yes or no

Process/ task

links each part of the flow diagram



Flow Chart

Planning documents

Start

create mood
board

added
colour?

Added
images?

Added
fonts?

e mail
campaign
manager End

NO

YES
NO

YES

NO

YES

Does it include?

Start and end

Decision - a
yes or no

links each part of the flow diagram

Process/ task



Risk assessment

Planning documents

What to include:
Potential hazard
Who is at risk
What is the risk
How to prevent the risk
Date 
Steps prevention completed



A document which calls a cast to a shoot

Location
Date
Scene(s) to be shot
Crew members
Staff involved
Timings
Contact details

Call Sheet

What to include:

Planning documents



Planning documents

Work plan

What to include:
Tasks
Activities
Duration
How long each activity took
Contingency/ catch up time
Start and end date (think of class example from
exam walk through



RESEARCH

Primary
Research made by
you, first hand - not
done by anyone else

Research made by
you, first hand - not
done by anyone else

Surveys (Online or paper)
Questionnaires (Online or paper)
Interviews
Focus group (collection of people from a targeted
demographic)
Observations - watching people reactions to a
trailer for example

Secondary

Research someone
has already carried
out

Research someone
has already carried
out

Looking online at existing products, e.g. websites
Reading books 
Watching TV adverts or programmes
Watching films
Looking on social media pages
Listening to podcasts
Looking at newspaper articles



Media Codes

MISE-EN-SCENE = EVERYTHING
WE SEE (IN SCENE)

MISE-EN-SCENE = EVERYTHING
WE SEE (IN SCENE)

CONNOTATIONS - DEEPER MEANING
DENOTATIONS - LITERAL MEANING
CONNOTATIONS - DEEPER MEANING
DENOTATIONS - LITERAL MEANING



Briefs

Client - who you are working forClient - who you are working for
Meet formal (face - to -face)
Written documents
Virtual meetings (Teams/ Zoom)
informal brief (chats)

Meet formal (face - to -face)
Written documents
Virtual meetings (Teams/ Zoom)
informal brief (chats)

Segment- target a specific audience typeSegment- target a specific audience type
Commissioned - A request has been for you to

produce to produce a product
Commissioned - A request has been for you to

produce to produce a product

Negotiated  briefs - where you work with
someone and discuss timesales and budget

areas which maybe flexible 

Negotiated  briefs - where you work with
someone and discuss timesales and budget

areas which maybe flexible 



Types of media

TRADITIONAL MEDIA

MEDIA WHICH
EXSISTED BEFORE

SOCIAL MEDIA 

MEDIA WHICH
EXSISTED BEFORE

SOCIAL MEDIA 

TRADITIONAL MEDIA

NEW MEDIANEW MEDIA

MEDIA WHICH IS
DIGITAL (ONLINE/

ON-SCREEN)

MEDIA WHICH IS
DIGITAL (ONLINE/

ON-SCREEN)



Audience types

Geo
demographic -
lcoation based

Geo
demographic -
lcoation based



Laws (legislation)

Copyright - the protection of work
(pictures, audio, video, literature
Copyright - the protection of work
(pictures, audio, video, literature
Trademark- the protection of a
brand/ logo/ identity/ slogan
Trademark- the protection of a
brand/ logo/ identity/ slogan

Creative Commons- permission has
been given by the owner for its use
Creative Commons- permission has
been given by the owner for its use
Registered- Protection of an idea/
service
Registered- Protection of an idea/
service

Data Protection Act - companies must
make sure data collected is:
Secure
Accurate

Up-to-date
Relevant

Only kept for as long as needed
Collected with permission

Not passed on without permission



Laws (legislation)

Health & Safety Act
All companies must make sure they
keep their workers safe and the work
place is not dangerous

Defamation- damaging someone’s reputation with false
statements

Defamation- damaging someone’s reputation with false
statements

Slander- damaging
someone’s

reputation with
false statements

VERBALLY

Libel- damaging
someone’s

reputation with
false statements

WRITTEN



Regulatory Bodies

Advertising Standards Authority 
company who people complain to about

the content within UK adverts

IF unhappy with content (TV or radio),
then complaints go to OFCOM

British Board of Film Classfication
organisation responsible for issues

certificate ratings for FILMS

Pan European Game Information 
organisation responsible for issues

certificate ratings for GAMES



Distribution methods

Mobile

KioskComputer

TVTV
Mobile

KioskComputer

Physical
Platform

Online
media

WebWeb

MultimediaMultimedia

AppsApps

Physical
Media

PaperPaper

Memory
Stick
Memory
Stick CD/ DVDCD/ DVD

Physical Platform - ones we can
touch

Online media - products which are
digital and found on the web

Physical Media - Traditional ways of
storing media



Importance of colours


